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boggobdem bodyggdo: bganmsbatro gbogdngs, sbsamo dgwos, bganmsgba®o 0bdgaddo, $@ SGmdHo

370038300 83b3gm0Bgol bymmgbnéo obhgmgdhol Gmmal Bésl msbsdgotmgy dgools dmohamedgdal
39939m000. d0dmzgobomogm bgmmgbndo ©o 373sbndo 0bhgmadhob mmaedmbsgosks ©o dob 8gogal -
bgmmgbyt gbmghogsl, o bym natm 8330060@ 0©gsdl gggbl sbsgmo dgool dmahamddgddy. 3nomoagognsdo
3300mO0  gsbgbdmghmm  dobomspo  gmgdgbphgdo s  debsbosmgdmgde, OmImgdog  asbolbgezgdl
bgmmzb6 gbmyhogdl Hesogogmo o §0gtnmo bgammgbydol gm®dgolgsb, bsdl Nbzsdl semammomdgdols
©d dmboEgdgool ©edndsggdel Gml 83 sbogna gbmghogndo 3o6wogdydol hsdmysmadgdsda. bganmazbytn
0bhomgddo  ogsmodgol goBnomu®d  bhomb, Gomog gogmgbsl dbogbl dmadbdstrgdmoal  ggbghohgdym
B0bosmbBy. bgmmgbgds, Gmdgmog Bggddbogmos demamE0mdgools 39839md0m, dmdymotnmos sbog dgood
3mo(3m®dgdBg. 93 Hodol bgmmgbgdsdy dmmbmgbol Bhs 30 Bo8bogl oggtnmo bgmmabgdols matm
Go7mo ©d 063303700 gmEdgdlzgh bamael, Moy godmFggmos bymmabato 0bhgmgdhel 8gdmgdgrgdoma
3mhgbEodmom. 8gbsdedobs, 7b@d 3gmmomm gogénmo bymmzgbgdol bérnmosw sbomo gmédgol dgdabsl,

963060 gbmg@Hogd dM0dhebogol gbgogmm3goas-

do (Encyclopedia Britannica) gobodstgde, G-

ameg bogmodsdolbes s 3gdmgbgdol gommbmago-
760 gbFogme, Geg IZobm 30330630s bgmmmgbgdal
Bommbmgosbmeb, Mmdgmog gbgds bgmmgbgdol o7-
00l o 3bgdgdL, Gomsg brgds gomagamo bgmmmagbg-
d0b bodndgdol 0bhgtrdtrgdoges s 8gegolgds. 333emys-
6900 90sbbdgdodb 93 aobbodemgtgosl, mdgs, dvmo
139h9bmdd 0d3g sldgbl, ™3 mgmengdols Hdcregmy-
Bds, Gobog dmogagh gbomghogs, dgbodmms domme
1308806090mEgl bgammgbgdsl, dsated ymzgmmzal
aby o6 bgds. 370mo30300d0 ,gbmghogd bgmmagbg-
30l ggognmbmaool Fobssmdpga”, d6mg Gmy spbod-
bogl, dG™3: 093600 bgmmabgdol bodndo medsBos, sb
8g3b bbgs gbmghogndo m30bgdgd0, s30¢hmad swsdnsby-
30l ndgHgbmds 8330390, G™3 gbmyhogd bymmagby-
30l 9730mgdgmo 333mbgbhns. 93 ML POOIMME
1600 0gg0gdérm doGlgm ondsbol Jowmggebdy (1917);
ol 8303039009, Mm3 bymmzgbgdsl gdbows gbomghozol
30M789“.! 9939 5bob0dbog0s 333emg3tnl, 2g0dl Bgamals
dnboBegds, mIgmog 31dmogsgsdo gbmghogol 3mb-
gomees (The Concept of the Aesthetic)? gobobogagl

T Rough, Aesthetics, 2014.
2 Shelley, The Concept, S.E.P., 2017.

6o 13039©9bH™ Fgbodmgdmmdgdl Bglomsgadgol Gmgmdy bymmagabgol, sbggy LeBmasomgdsb.

096093l ©d ool ©ob3gbsdwg, MG®3 Bgbadmms
bgmmgbgds gmggmmgols 86 s60b gbomghognto mdo-
9900, 35363 gbmghogdnto mgmdogdn gmggmmagobos
bgmmgbgosbmeb 39380680, dgbodsdoboe, @Hyh3dobo
gboghogs Imagosbgdom ©o7303306s FogMym bg-
@m3bgdeb o 39893 bgmmabat 0bhywaddbos.
hzgbo 8dmEsbos gogssbsmoBmm ,bgmmgbymo gl-
09(h03s", Mg dbog dgmos demohRm3gddo dmogsgh
Ibogoy 0By, sPepmGym ©s 0bhgdsdho-
176 m30bgd90L, mImgdog Fobhdmogddbgds bymmaby-
60 0bhgmadhol (Al) 3983gmdom. gathgo Fmwgdnmo
bgmmgbyto gbmghogs Mmamby hsoogogmo, oby
30ROYmo bgmmmgbgdol gm®3dgdobgseb gsbbbgoggdn-
mos. ob bodl Nbzedl smgm®omdgdobs o dmbsggdg-
00l 03703900l M@l 83 sbomo gbmghogn®o dote-
0339006 Hedmyagmndgdsdo. sGbgdmol 333mgatgool
dogh, 9andgbhgdom gedystrgdnmo dmbsedhgds, Gmd
bgmmgbyto 0bhgmgdho o6 bos segagzsm Gmamy
0bhgmgdho, 68390 ob Nbos ngmb seddnmo Gmamg
30b3Mghnmo sEam®omdn 8b smammomdms ghmm-
00, G 3Mb3dghnm 06dobgdgol sbdmgol. sbgm
39dmbggzado, 0ggg obdol 3ombge: Gopmd 3nfmogdm
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00bddgmmzgy  dmammomdgdl  obhgmgdhl  asblbe-
39009000 obgo Lggbmdo, Gmammog bymmgbgdes?
30mbgeBg dogomo 3sbgbo vblgomdl, mpdgs domo
1739h9bmdd ool 03 ©ol33bsdwg, G™3 bfmbgo bg-
mm3byMoe 89ddbogmo semamm0mdgon 3e6rbobmdl me-
bo3gtmgg bgmmgsbl, o Gmgm, G 3mbggnEeem
7600 0030mzbmb.

dmbégomol  gemgdhtmgodogdo  3mbaghgbgools
dobaggddo (247th ECS meeting 2020), 333emgzséo bob
w07 gatoEmost bfmdyo bymemabaho 0bhamydael
dospzrgm Ggamgdbosdy 9dsbgamgdl. g6 mo dbtmog,
bgmmzbgds, bmgnm dgmerg dbérng, 3gbogtgds s hgd-
beagnmand, ddd0dbgdol dogé dbmamoml spgdol mdo
adblbbgaggdynmo gdos. dgaboghgds o (Hggommmaons
30003006mdb ghmsE 30O EYdS s LeBmgoomgdsl-
08b 0bphgatotgds. bgmmgbgdslmsb dgbogthgdals
5 (H9gbmmmangdols 8gtfyds bgml nFymol bgmmg-
B6g00l gobg0matgdsl s gedmabebggmmdnmo gm®dols
0bmgaEsl. 830l goms, dgEboghgds s (Hygbmmmaons
byrmgebms bmgosmyo, gawhadywe o bymoy-
60 badgatmb bsfomo asbws, Gog msebsdyomdmay 3g-
dmgddggdl  dbmgdnmoe  9Bhm3zbgdal  Ladyomgdsl
8dmyab.  bymmzgbaéo  0bhgmadhol  Hggbmmmgoals
30dmygbg0s3, bgmmzbgdedo 8gpzoms dhs dbmeme
dobomo o bymbsfymgde, s6edgo Bgpzems dGhHob-
hgool 886mzbgdol bhomo ©o dsmo 3mbggngagdo.
GoE0gdmYMsE dgogzsms stdobhms 3gdmgdyogdal
3mggbog”? Lfmmgo 9dogmdss ol obo 3mbihghn-
0 dmam®0mdo, b SmamE0mImd Jhgdmo, S6s-
dg 0bpgmgdho, mdgmog gobbodemahogl 30gop0gl
(d99mgdggdommds).

obs, ®m3 bymmaby®o gbmghogd HGdsogonmo by-
mm3b9008 gm™Bobgseb 3obbbgsggdnmos, gobbognm-
6907 ©3330603908-8b0m0BL o6 Lagotrmgdl. mydgs,
hmgmhy Bgdmo 9p3b0d6g, ol gablbgogogds 3og-
Gnmo  bgmmgbgdobasboy. Gmambg gogérnmo bg-
mm3bg0s, 0bg bymmzbato 0bhgmgdho, bgmmabgdol
603730l Fgbogdbgamac, 0ggbgdl mobsdgotmag dhad-
bmgmmangol. dsm dmérols Lbgomdss o6 dsbogmsdo -
LogyndggemBo, 86833 - 8ggdbols 3trmeglbdo. gogyérnmo
bgemmzbgds dgddbogmos d@adosbols dogh gogérnmo
hagbmmmanol gedmygbgdom. gl 3aeglb HGsogogmo

3 Liu, Al, 2020.
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bgammgbgdols 89ddbol 3trmpgll, potsmme bogyydsg-
o, dobogns Gomog dGhobio bomgdgml gedmbadogl,
860l gobbbgoggdnmo. goggérnmob, 8by Ggdnmpsnol
bobgd gogyérnem dodhetgdgmBgs Ggbodmgdgmo. oy
d9gbgds bygammabato obhymadhel gddbogy byrpma-
bgool, o 3m33oyHgnmo demammomdgools dgdzgm-
d0m, d6bgdmo bymmgbgdol badydgdal boggndzgmby,
43bols sbomls s, op Brmamdo 0gbgds MgBnmpspo, gb
3m33o70génmo  dgdbogol ddstrmggmds  mdogdphds
(505305638) 36 030l - 8y9a0 963MMZbMBothgde©oy.

bgmmgbato 0bhymadaeb, 9390 Frgdamo oé-
hob dgd3bols 3rmpgbo asbammgdom sbgmos: sérpob-
h0, bganmaby® 0bhgmgdhl ,bmegedmal bgammgbgdal
6037390b o sdmg3l Eogsmgdsl, Gm3 83 Fyotrmyody
g Ebmd0m Bggddbsl sbagmo, goblbbgsggdmnmao babsdo,
3mmszgo o6 bogggdo. 0bbhéndgool domgdol B9dwya,
dam®omdo mog9©, boggmeto dgbgonmgdobsdgom
9360l dsbogn Lsbgammmgbgdm Bodndl, 0gogg sG@b. Lfm-
G 03 3mggbol gedm, pmgl b3gosmmobhgdobmgol
sgomegn®os Jombgs: 860l 0 86 bymmzbyo 0bhg-
wddob B0yt agbyothydymo ddmmadhe bywmaby-
30? 9db3gbrhmd 8860 0gmazs - oo boFogmo doohbygl,
™3 Mo3gbssg 8gwgao bogms 3madoghgéol do-
96 860l 3gbgbrotrgdmmo, 3ol 96 83l ascr3zgmmo ob-
hamaddndomado gdmeoghmds ©s s3ohma 39t 0gbgds
3003039070 bgammzbgdol Héeogogm gm™3gdmasb.
dmbodegdol dmfFobssmdwgagbo 3o 300hbg3zgb, ™3 byg-
mm36760 0bhymaddl ssdosbo sdmyal ©ogzgmol s

9900304 ©8833000b 0bhamaddl 130330 @gde. gb ob
bogrmbos, Mol 0thggmog godhgdnEg 333 g33Mhms dm-

6ol o6 Fyogos. mydgs, bagnmobbdms ob ggagdo, Gmd
m®03g dmbaBhgdol gdmbggzado, bandsto gbgds by-
mm3b7600 0bhgmadhob gbmghogdl, Geg bedgoms
FgbFozamolbs s 9bsgmoBols mdngdho nbos gsbogl.
baane3by 0bhgaadhl sddeatew 0ggbgdgb sbogno
dg0d 3mahammdgdog. 330000 dSmamE0mdgon dsbe-
089096 3mdbdotrgdmals Jgasl, 30gxgtgbrogdl s
by 89393, ©93m389608g0gd0l JoFmegdobmgol. pmgl
b 95360 3900 3g0odmohumtads sbogbl dmadbads-
6gdmobomzgol dobofmegdgmo Bobsstmbol 3gmbmbe-
m0oBogodls. 3530dMmd, 83 (Hhodal Fgomogedgos séo dbm-
o 8ol dmdbdstrgdmol 3dsymaznmadsl, d6edgo
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byl 9Fymol dmdbdstrgdgmbs s doo dog domgdym
B0bsstll Bmtols gt m&ds gbmghogn®o 3ogdotob
©8dYs6r900b. Lsobhghgbms, 3 hggbo dmdmmgBols me-
m038g b goghmdl megsm bgmmgbydo obpgmgdho.
993960376¢0l bobom dogdstrmgm yzgmedy dmdyme-
Gnm, gobnmo Faol Ggophobgol dobgogom ooy
w0 Fygobmb - ChatGPT.

ChatGPT bgmmgbn®o obhgmaddol 0bnbi®ool
©m30bsbns. 308odhgdols 60%-8g dgho LFmego dob-
89 dmeob. 2022 Femols bydhgdddopsb 2023 Famols og-
30bhm3g, gebbmbogmeos 14,6 domostroo 3oBogo.*
300b3089: 33900bb3gde ™y 86w Bgdmmblgbgdym dm-
LoBEgd0do ChatGPT? goabsbow ggdolbnbmdl - agmsb-
bdgdoom (I Agree) s 8g3wga 3mBogosl dnbdhmomogs
89dm0d70L o7 Godmd. ol doohbyal, ™3 byemmzbaéo
0bhgmgdho sbamo gbmghognto gmédgdols hedmys-
m0dgd0l bodnsmgdol 0dmygs s godmbadzol brm-
08 3bdmm gm™3gdl 3gmmsgeBmdl. gtggmo asbds-
hodob dgdrga, ChatGPT obggbol Lobom g3gmdbgde:
209 ™gbgoo 0bhomadhol gbmgpags Hagbmemang-
d0b, 30godonmmdoly s dsdosbols dpddol aBozge-
6900006370. gl 3rmEgLo 30 3308358mMdL Cmgmby dHtrs-
©ogonmo  3bdhzdnmo  gmbdgool  gogsmmmydsl,
0bg3g aodmgoogmgdol benmoso dsbom  3m33mgdLl.
330 gatd Al, dmbsggdgdel ©edndsggool s gedmmg-
0o dg0nmE-ddy EsyhEbmdom, bymebms gobbedmg-
6036 36g00H0mmd0l beBratgdl. §330060 sgngmbom-
3900 o6 Jommme Fo63mddbosh bymmgbgdols sbogn
Byogmbs o ggmd3gol, s6sdg dmadbdstgdmgdobmgal
8303539096 @ 3gMlmbagmodsgosls 13909390 gbmygo-
306 godmgoomgdel® (ChatGPT, mos Gglndlbo, bono-
6ol gbs: 0bgmolbyo).

Gmegbsg bogdatos gbhgmognto gsdmgoomgonl
396bmbomoBsgnody, Nbws gognmobbdmm obgmo dg-
©0030()d6gdmagd0, hmambgdogss YouTube, Instagram,
Spotify s bbgs. Gmamég gbmdogmos, bmgosmaéo
dg00l 3mmaham®dgdo oefomso gybbmds Al-b
30370 9bomoBly ©d 3mbhgbhl. dmsdham®dg-
30 099bgdgb bygammabato abhgamgdhol 3ndndeggdgm
QOdH™/3009™ GomAHGOYOL, gedmbsbnmgdol sdmEbm-
30l o Fobsstbols ty3mdgboogool smmammomdgdb.

4 Conte, Al, G.F.S., 2024.
5 Darbinyan, Al, Forbes, 2023.

gb 30 gogmgbols sbgbl goBmemn® gbomghogedy s
19609630908y Lemgosgmaéo Igoool g3mbobhgdgddo.
bogdbdgbpm Fohrggddo sghonmoe dodabstrgmol bg-
mm3b7600 0bhgmgdhol bmgodsmymo dgoool HEbL-
Qm6OIdE00L 9bdemoBo. FnGbsmo ,gmEL“ 33933bmal,
Om3 dmme Fangdol gzgmedy 3603bgmmzgebo s be-
0bhgdgbe Hogboo bgammabydo 0bhgmadpos, Gm3g-
o 30gbodogytse vxgIMmMZgol bognmed gogmg-
Bl bmgosgndo ool 3mohamdyddy, Mol gedmg
dolbo 3b60d3bgmmds dghe 08hpgds. ,dhadbhowed gm-
H™Bg, BmHMgd0sb 8Fymdomo Jmmazo 8b googm, go-
8393039070 gm@m, dobo Jmddomogos, dom dobedy
3ggdbogmo sbagmo gmpm, 30gm, Fgbogs, dadbho ©o
bbgo... bgmmabyho 0bhgmgdhol 3gmby 3mbagbiol
3gbgtotgdol 0bbhtdgbhgdes, Gmdmgdag LFsgmm-
096 0g39bl FablymBo bmgosemgéo dgoom, 3s36Eg-
mgd7m 3mbhgdl s sbg Jabosb mgggbmzgol ga39ddnt
sbogn 3mbdgbdb .’ bfmtgo Fnébogm ,a3mm3ldo* sep-
Fatomo gl 3mggbo gabol bmgosgrnéo dgoools dmdb-
306 gdmgdabmgols dddhnené (Hgbogbgogol. dgbsdedo-
Lo, bFmego bymmsbato 0bhgmgdho 33396bobmdls
038, 0 68 gbmghogss mgl Hthgbonmo.
bogodsgn®o  Jogmol dmdbdobrgdmgdel  dghbm-
bogmoBogool gots, bgmmabn®o obhgmadho 8393~
mobgde gahgm Foogdnm 0bgmygbbydowsg. obgma
0bbHoaMd 33gMgdo, MMEMEOIO0Ess  3oFOMOMS,
»,00031abbgé0“ rozy.gram, dmgemo mayaaa.gram, its-
kamisworld o bbgs dtogsgmo, sl bérgmso bymmg-
b0 0bhgmgdhel dtmonddo. 3ysgo domombmdom
303maFgho ©o dg3m Fotdohgdnmo 0bgmygblbyégdol
03020. 303y BgbFogamols s sbagmoBols bogsbos, oy
Gmgmér 3mBogombohgdgh v3zzoM0 bymmabnéo ob-
Qm796bgcgde. dmadbdsérgdmals dmbsBosw G dhodol
QMAH™YO0, 3000gmgdo s bbgs, 70g30 Moz0bm 3ggc-
©9089. 63 (030l 3m3nb03oposdo Jgasb dhog-dm3 3g-
amd6gdmob o by Bg3mya. ym3gmogy Bgdmmgdymo-
b 3odmdabamy, medsdswm dgazadmos ©sgol33bsm,
63 beogodsgmnéo 3goool Smodamddgool 3gemby, do-
Lo gm®dol oy Fobsstmbols gebbodmgtsdo mdnbobgyn-
40 5300 735300 byrmgby 0bhamadnb.
bpobgmbEal 1boggdlopghol Bgbergmadnam Al
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0bggbols 8bgstnddo (2024) 3o 330mbnmmdm, G™3
bgmmgbytn 0bhgmydhol dgddbomads 3brmmydhds go-
o830MdS 830000l Fgbtrnamgdnm Ledndoml God-
©gb0dy 360hg®0nddo, dsm dmmal, ,zsdmbsbnmgdols

(BOO®, 30©0M, JOWF0) JsboxgogsEos, godgewmy-

“p

6o bzgmmds, Hbm gbgde“? 830l doybgwszsw, 0503
330938 339700909, O™3 93 gHd38y, Lo dbzgmmos-
b o Eoggad3z880, 8830560 29 J0@y3 EMIobobrdl.

bgemmzbaéo 0bhgmadhobs ©s s@sedasbols dgbsd-
@gdmmdgdol  Jgstrgdobol, gho-ghmo yggmedy
Fobowo s 360d3bgmmzobo shgndgbpo ssdosbol
Bobatagdmme obos, Mmd bymmzbn® 0bhgmgddl o6
8936 gdmEool sxgdol Bgatdbgdal 6ot o Fgbodsde-
Lo, dobo 3mEdho o8 §atgo Fowgdnmo ssdosbi-
60 m30b980bgsb ogmomos. g sbgs 0gm, MP3Ed den-
30,30, bFmmgo ssdosbol 8ggdbomo bgmmgbgdol
60378900l BgbFogmol Fyommdom, msboomeb ghggas
99mE0gd0l dmgdsbeg. dgeboghms 23an900 3ndemog
030bmgol, ™3 3m3307Hghgdl SbFsgmmb sés dbm-
mme 030l 53mEbmds, M3 MG Md0gdhgded 3mbiMghnm
30dmbobymgosdo, s6r8dg sbFogmmmb obog, oy Hmamd
800738396 8 G gbgos PHbLdsm 8sd0sbgdl, hm-
gbog 93 byhomgdl ndgcgb. 867, 0ddbgds gdmgon®o
0bhgmgddol Igmbyg semambomdgdo. ,g bt 0gbgds
030l gobapgdo, (™3 bgmmzbnéo 0bhgmadhe asbogl
5610 Fomamme 3ghow 0bhgmadHhas o, 568 13-
6m 38300b7600% - 53d3mL bhgbgmMal Hbogg®lo-
hahol 333mgzscn 3sbml shamomdpobo. ggbdgéodyb-
do dgeboghms 2375338, bhgbammwols 1boggdlogghdo
(36mxgbmé mymboosl gnodsl bymaddmgsbymmdnom,
839603790, BObgImo ©s bagool sésdgmols dgabo-
96rmd MdbdIFOMImmdom) 2021 Fgemb oofym. doBsbo
byrmgbyéo abhamadhob 9390 Fowgdgmo gosws-
d0sbythgds ngm. Jgatmzws dmbsoggdms dsBs (81,000 gd-
L3mbBa@ol b0dy8n), Gbog Esgdsds sEsdosbms Fgho-
mmdomo gobdstrgdgdo (6,500 3gpho dwodosbols 440,000
30bo), o7 6o gdmgool 0f393w0 bgammabgdal gl oy
ol B0dndo. demammomdols Jmboggdgdol ©edndsggdal
3909350, bgmmabnéds 0bhgmgddds dmsbgmbs bo-
03936900l gdmEon® 39(hnamM0gds© oYM, 39003,
senambomdo Fobommdom gobdséregl, o Mo offzggl

6 Perrault, Clark, Al, 2024.
7 Myers, Al, 2021.

360

30dmbabnmgdedo 30b3Gghnam gdmeodb.

83 3mb3ghnmo ©d doga Lbgs dogsmo dbgog-
bo gdbdgtodgbhol Bggasw, Logstrenoms, Mmad ds-
g bgmmabyho 0bhamydhe bOIWR ©gIBd
93mgo7M Ladgobhmb s megosg 3gdmgdl gdmeonto
Hadbdgoal, gmpmgdol, 3mmazggdel, 3ogm oy dnom
abHob (bobgammgbgdm badyndgdol) gmgdsl aby, Gmd
ol Bmbggonmo 0dbgds 3mbabgpnmo dmabdstrgdmols
86 Jommmp dmmbmgbsdy (Gmgmb gl stols),
063790 bobosmBya. mP30 mgl, Hmgmerg Bgdmm sw-
3608090, Bmgoghmo b3ggosmobdo bymmgbyto ob-
hamaddoeb dggdbom Fgdmgdgwgdom dtmendal dbm-
mmE 030(™3 36 500MYOL bgmmabgdsw, Mma dob o6
3oohbos 9dmEoyMo dggbgma, 83 m30bgdsl MIbEmsb
0dgbl sgmammomdo. Jgbadedobog, bTmMg gl séol
BoobRgbgbm 03 3megbdy 833063909, o Mmame
»30000300b7MEgds“ bymmgbato obhgmagdpol dgdd-
bomo bbgmmgbgom (sérd) emmaddo.

Gmgm® Fndomdl bgmmabydo 0bhgmgdho ©mgl
bobgammgbgdm boghgde? 93 3Gmegbdo ndmogtgbo
30bghd0ol Post0s, GOy seam®madl Lednsgmgdsl
8dmy3l ssdn3smb 0bgm®ddsgos s dob 6oBsdg gd-
sl bytomo, gbogs, 30gm, Haduho o bbgs. 360b-
3030 8bgm0d: dmam®0mdo 0mgdl ghm b Hvdgbady
bhomb, 8390090L 3ma3omognsl s dgogase 300gdm
sbom sbrhb, g Bgbadmms Fosgogogl mGogobsml
80 oyml dobmmyhndor 3obbbgsggonmo. bymmzby-
60 0bhgmaddho gl sGHLEL LoegsBdmdl owygdl,
93900, 3mbegnEgdL. sbgsg gbdetrgds strpobhgdl ge-
dmbsbymgdols, b3ol 3mérgdansdo, Imogmmohgdsdo, dg-
mmE00l 560bz06790880 ©o bbgo.

omglb h3ggb 3bgwgdom sbrpobhobs s bygmmabnéo
0bhgmgddol strs gho Focrdspgdnm mobsddhmamm-
0ob, g 900l ghma30Mo Jmmadmesgas vosdosbal
3690H0nmmodby o dmamomdol godmdndeggdnm
03 gamg39bhgol Jmenls, magmeods, dogomoms, 0b-
Ha®dgdhonc0 mebsdgdmag 3gas0blhemsgngdo, Moy
bgemgbyto 0bhamadaol 3e6ndy 39 aebbetgoge-
©gdmEd. dgboosdabs, Jombgal dsbnbo, o Omgme
3780m3L el bgmmazbgdol LegghmBo bymmabnéo
0bhgagddo, dgazedamas Focrdmgoagebmm gogmo, bo-
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03 00090L dmdFmgogmo séol Al, 93 ogel séhobo
33mog 3ol d6mbgol o 8dmgal ogsmgdsl 8geyy-
ool 3mbghghamo bhomolb/gdol Fgbsdsdobs. dogmg-
dnm 3hmndpb 30 3on390mb gatizgnmo bobosmol
3069Ho6gds b d6@Hog Bsss. 8b 3gmrg 30M0sbeo,
Gmegbsg bygmmgsbo 0bhgmaddl 0ygbgdl Gmamg
3063 Fggohl, 3otz sbobhgbab, 30bg gatgm Fmwg-
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artistic expression and digital creativity.

he term aesthetics is defined in the Encyclopedia
Britannica’ as the philosophical study of beauty and
taste, which is closely related to the philosophy of
art, which deals with the nature of art and the concepts
by which individual works of art are interpreted and
evaluated. Scholars agree with this definition, although
most of them add that most of the theories involved in
aesthetics may be closely related to art, but this is not
always the case. In the publication “Aesthetics against
the philosophy of art”, B. Rough notes that: “Many works
of art are beautiful or have other aesthetic qualities, so
most people argue that aesthetics are a necessary com-
ponent of art. At this point you just have to think of Mar-
cel Duchamp’s Fountain (1917); He claimed to create art
without aesthetics.”? Notably, researcher James Shell, in
the publication The Concept of the Aesthetic®, discusses
the theories and concludes that maybe art is not always
an aesthetic object, but aesthetic theories are always re-
lated to art. Consequently, the term aesthetics was later
associated with digital art and further with artificial in-
telligence.
Our task is to analyze “artificial aesthetics,” which
in new media platforms include unique visual, auditory
and interactive properties generated through artificial

1 https://www.britannica.com/topic/aesthetics

2 B.Rough; Aesthetics vs. Art; Word Philosophy Anthology; 2014.

3 Shelley, J; The concept of the aesthetic; S.E.P; 2017.

The publication explores the expanding role of artificial intelligence (Al) in contemporary media platforms. It ex-
amines the collaboration between Al and human intelligence, resulting in the emergence of “artificial aesthetics”
increasingly prevalent on new media platforms. In this analysis, the study seeks to identify the key elements and
characteristics that distinguish artificial aesthetics from both traditional and digital art forms, with a particular focus
on the role of algorithms and data processing in shaping these new aesthetic paradigms. Al significantly influences
visual styles, thereby shaping user-generated content. Algorithm-driven art has gained popularity across new media
platforms, indicating a shift toward more complex and dynamic forms of digital art, fueled by Al’s creative potential.
As demand for such art grows, it signals the advent of entirely new digital art forms, offering unprecedented oppor-
tunities for both artists and society. This transformation highlights the profound impact Al will have on the future of

intelligence (Al). The so-called artificial aesthetics are
different from both traditional and digital art forms. It
highlights the role of algorithms and data processing
in shaping these new aesthetic paradigms. There is an
opinion, supported by arguments by researchers, that
artificial intelligence should not be perceived as intelli-
gence, but it should be perceived as a specific algorithm,
or a set of algorithms, that executes specific commands.
In such case, the question arises: why do we call mod-
ern algorithms intelligence, especially in such a field as
art? There are many answers to the question, but most of
them come to the conclusion that artificially flexible al-
gorithms dictate to the modern artist how and with what
concept he should think.

In the proceedings of the Montreal Electrochemical
Conference (247th ECS meeting 2020), researcher Xin Liu
focuses on the artistic reflection of artificial intelligence.
“Art on the one hand, and science and technology on the
other, are two different ways of people’s perception of
the world. Science and technology develop together with
man and integrate with society. The fusion of science
and technology with art contributes to the development
of art and the innovation of expressive form. In addition,
science and technology have become part of the social,
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cultural and spiritual world of artists, which allows mod-
ern creativity to think in a new way. The use of artificial
intelligence technology in art has not only changed the
material and tools, but also changed the thinking style of
artists and their concepts. The creative process of artists
has also changed radically.” That is why it is not a spe-
cific algorithm, or a collection of algorithms, but intelli-
gence that defines creativity.

That artificial aesthetics is different from traditional
art form does not require special observation and anal-
ysis. But, as | mentioned above, it is also different from
digital art. Both digital art and artificial intelligence use
modern technologies to create artworks. The difference
between them is not in the material, i.e. the basis, but in
the process of creation. Digital art is created by humans
using digital technology. It is similar to the process of
creating traditional art, only the basis, the material with
which the artist expresses his message, is different. The
digital, i.e. the result, can be viewed on a digital carrier.
As for the art created by artificial intelligence, it creates
new ones through computer algorithms, based on exist-
ing works of art, and what the result will be, the con-
trolling subject of computer equipment (human) does not
know—the result is unpredictable.

The process of creating art, by the artificial intelli-
gence, goes something like this: an artist “offers” art-
works to artificial intelligence and instructs it to create a
new, different painting, collage, or story based on those
sources. After receiving the instruction, the algorithm it-
self creates a new artistic sample, the same as art, ac-
cording to its own opinion. Because of this process, the
question is relevant for specialists today: is the product
generated by artificial intelligence art? Expert opinion
is divided: most believe that as the result is completely
computer-generated, it lacks a certain intellectual emo-
tiveness and thus cannot be equated with traditional art
forms. Opponents of this opinion believe that a person
gives an order to artificial intelligence and the result is
related to the intelligence of the customer. This is the
issue around which the debate among researchers does
not stop. However, the fact is significant that in the case
of both opinions, the conversation refers to the aesthet-

4 Liu, X; Al Digital Painting; Conference Series; 2020.
5 https://openai.com/chatgpt/
6 Conte, N; Al Tools; G.F.S; 2024.
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ics of artificial intelligence, which should really become
an object of study and analysis.

New media platforms are also actively using artifi-
cial intelligence. Smart algorithms analyze user behav-
ior, preferences, etc. to provide recommendations. Today,
more and more media platforms are personalizing the
content they deliver to users. | believe this type of offer-
ing not only increases user satisfaction, but also helps
create a deeper aesthetic connection between the user
and the content they receive. It is interesting what the
artificial intelligence itself thinks about this hypothesis
of ours. As an experiment, we turned to the most popular
open source, the leader according to last year’s rating,
ChatGPT.®

ChatGPT is dominating the Al industry. More than
60% of visits come from it. Between September 2022 and
August 2023, some 14.6 billion visits were made®. Does
ChatGPT agree with us in the above opinion? It answers
unequivocally: | agree (I Agree) and then formulates its
position point by point and why. It believes that artificial
intelligence allows for the formation of new aesthetic
forms and offers completely new forms of expression.
After a lengthy explanation, ChatGPT concludes by say-
ing, “The aesthetics of artificial intelligence is at the in-
tersection of technology, creativity, and human percep-
tion. This process offers both an extension of traditional
artistic forms and a completely new set of experiences.
In addition, Al, based on data processing and computa-
tional methods, redefines the boundaries of creativity.
Smart algorithms not only generate new styles and forms
of art, but also customize and personalize the aesthet-
ic experience for users” (ChatGPT, open source, spoken
language Eng.).

When we talk about the personalization of the aes-
thetic experience, we must mean such media carriers as
YouTube, Instagram, Spotify, etc. As you know, social
media platforms rely heavily on Al for visual analysis and
content. Platforms use artificial intelligence developed
photo/video filters, image recognition and content rec-
ommendation algorithms. It even influences visual aes-
thetics and trends in social media ecosystems. In expert
circles, analysis of the transformation of social media by
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artificial intelligence is actively underway. Forbes mag-
azine informs us that the most significant and interest-
ing trend of recent years is artificial intelligence, which
is expanding its influence on social media platforms as
much as possible, which is why its importance is increas-
ing. “From text to photo, photo collage or video, recycled
photo, compilation, new photo based on them, video,
music, text, etc... Al content generation tools that learn
from your social media past, shared posts, etc. Create ef-
fective new content for you.”” It is this process described
in Forbes magazine that creates current trends for social
media users. Accordingly, it is artificial intelligence that
dictates what aesthetics are trendy today.

In addition to the personalization of social network
users, artificial intelligence appears as an influencer.
Instagram pages such as “Influencer” rozy.gram, model
mayaaa.gram, itskamisworld, and many others are com-
pletely artificial intelligence products. With millions of
followers, they boast an image of successful influencers.
How such artificial influencers are positioned is a subject
of separate study and analysis? What types of photos,
videos, etc. to attract users are on their pages? What
type of communication do they engage in Tiki-Tok with
friends and etc.? Based on all of the above, we can safely
conclude that in the field of social media platforms, ar-
tificial intelligence occupies a dominant place in deter-
mining its form and content.

The Al Index Report (2024) by Stanford University
reads that the product created by artificial intelligence
exceeds the work performed by humans in several cri-
teria, including “image (photo, video, collage) classifica-
tion, visual reasoning, and foreign languages”.? Yet the
same research shows that at this stage, common sense
and planning are still dominated by humans.

When comparing artificial intelligence and human ca-
pabilities, one of the weightiest and most important ar-
guments in favor of humans is that artificial intelligence
does not have the ability to feel emotion, so its product
is devoid of human qualities. True. However, thanks to
the study of human-made works of art, the algorithm
gradually learns to perceive emotions as well. Teams
of scientists are working to teach computers not only to

7 Darbinyan, R; Al Transforms Media; Forbes; 2023.

8 Perrault, R; Clark, J; Al Index Report; Stanford University; 2024.

9 Myers, A; Al Emotions; Stanford University; 2021.

recognize what objects are in a particular image, but also
how people perceive and feel when they look at them, i.e.
algorithms with emotional intelligence. “This ability will
be the key to making artificial intelligence not only more
intelligent, but also more human,”® says Stanford Uni-
versity researcher P. Achliopotas. The experiment start-
ed in 2021 by a group of scientists at Stanford University
(led by Prof. L. Guiba, with cooperation from American,
French and Saudi Arabian scientists), with a view to hu-
manizing artificial intelligence, as it were. A database (a
sample of 81,000 exhibits) was collected, to which were
added people’s written explanations (440,000 responses
from more than 6,500 people) of what emotion this or
that piece of art evoked. As a result of data processing
by the algorithm, the artificial intelligence managed to
divide the works into emotional categories, moreover,
the algorithm explains in writing what causes a specific
emotion in the image.

As a result of this particular and many other similar
experiments, it is likely that soon artificial intelligence
will fully master the emotional world and will be able to
create emotional texts, photos, collages, video or audio
art (artistic works) in a way tailored not only to the re-
quest of a specific user (as it is today), but also in char-
acter. If today, as mentioned above, some specialists do
not recognize the creative product created by artificial
intelligence as art only because it does not have an emo-
tional component, this feature is gradually acquired by
the algorithm. So, today it is interesting to observe the
process of how the artificial (art) product created by arti-
ficial intelligence is “humanized.”

How does artificial intelligence work in the art space
today? The most important thing in this process is the
ability to generate, allowing the algorithm to process in-
formation and create an image, music, video, text, etc. on
its basis. The principle is as follows: the algorithm takes
one or more styles, makes a compilation, and as a result
we get a new art that may resemble the original or be
completely different. Artificial intelligence offers ideas,
themes, and concepts to the artist today, also helping
them in image, sound correction, modeling, melody ar-
rangement, etc.
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Today we see more than one successful collabora-
tion between artist and artificial intelligence, which is
a kind of collaboration between human creativity and
algorithm-generated elements, such as, for example,
interactive modern media installations, which could not
be realized without artificial intelligence. Therefore, to
answer the question of how artificial intelligence works
in the field of art today, we can imagine a cycle where
the idea is supplied by the Al, this idea is returned to it
by the artist and given the task to package it according
to a specific style/s. Make certain adjustments to the re-
ceived product and the art is ready. Or the second option,
when the artist uses his intellect as a good apprentice, a
good assistant.

As mentioned earlier, a large number of specialists
do not take the art created by artificial intelligence seri-
ously, but thanks to the new media, artificial aesthetics
are becoming trendy. This opinion is supported by Artifi-
cial Intelligence in Art and Creativity: Exploring the Lim-
its of Human-Machine Collaboration®, a study prepared
by three scientists. Among other methods, case analysis
is used in the mentioned paper, which actually shows
that both the demand and the market value of artificial
intelligence art creations are high. In the mentioned
study, many cases and the process of creating a work of
art by an algorithm are analyzed. To prove our opinion,
we present only a few facts that took place in the recent
past:

In 2018, the artificial intelligence-generated work

Portrait of Edmond de Bellamy, created using the ge-
netic method, by Al, was sold at auction for $ 432,000
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- Daddy’s Car, a hit recorded by Sony’s Flow Machines,
is an Al-generated pop song stylized after The Beat-
les. This fact demonstrated the ability of artificial
intelligence to create music in the style of famous
artists.

The script for the short film Sunspring completely
created by artificial intelligence, resulting in a surreal
and unique film praised by the audience and specialists.

This small list further demonstrates that artificial
aesthetics has established formidable presence in to-
day’s world. Observing this dynamic does not yet enable
precise predictions, we can only hypothesize about the
future evolution of Al-generated art. Generative and in-
teractive Al systems are expected to produce dynamic
works that, through real-time adaptation via new media,
will be finely attuned to audience responses. Simulta-
neously, increasingly human-like artificial intelligence
is shaping aesthetic patterns that evoke emotional re-
sponses in users comparable to those elicited by hu-
man-created art. This phenomenon is further reinforced
by the fact that consumers’ emational engagement and
aesthetic perception of artistic products are influenced
by the specific historical period and technological ad-
vancements that have shaped their experiences during
distinct phases of human development.

The development of Al is an irreversible process, it
will inevitably deepen its role in shaping the emotional
sensations that we will see and hear on digital media
carriers. It is likely that we, modern researchers, in the
era of intelligent machines, will have to think and reason
about new value systems many more times.
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