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1 Hilton, Hjorth, Understanding, 2013, p. 77.
2 Ryan, Altermodern, 2009.
3 Benischauer, Eitelberger, New, 2010, p. 117.
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FROM CANVAS TO SCREEN

Revaz Tchitchinadze

Keywords: New media, social media platforms, online gallery, gallerists

This article explores the dynamic relationship between art and social media platforms, focusing on the ways
artists promote their works on social media platforms. It highlights how social media has revolutionized the art
world, providing artists with unprecedented opportunities for exposure, engagement, and collaboration. The article
examines the historical context of art's interaction with technology and communication, showcasing how artists
have adapted to new mediums.

The article discusses the unique features of social media platforms that artists leverage to captivate audiences, such
as the visual nature of Instagram and the ability to create shareable content. It explores the convergence of different
art forms and mediums enabled by social media, blurring the line between traditional and digital art. Furthermore, we
try to explore the challenges artists face in the digital landscape. The article emphasizes the increasing popularity of
classical art on social media, including its revitalization in Georgia after the post-Soviet era. It discusses how social
media platforms have provided a global stage for Georgian artists to share their works, connect with audiences,
and participate in collaborative initiatives. Moreover, the article explores how artists effectively promote their
works on various social media platforms. To provide insights from the perspective of gallerists, the article includes
conclusions of the interview with online art gallerist Kris Ghesquiere, who shed light on their experiences operating
in the social media network and online art gallery landscape, respectively. Overall, From Canvas to Screen highlights
the transformative power of social media platforms in reshaping the art world and empowering artists to promote

their works to a global audience.

he relationship between artand social media is a dy-
namic and symbiotic one, with each influencing and
shaping the other. The advent of social media plat-
forms has revolutionized the way art is created, shared,
and consumed in the digital age. To understand this rela-
tionship, it is crucial to examine the historical perspective
of art’s interaction with technology and communication.
Throughout history, artists have embraced new technol-
ogies and mediums as a means of creative expression.
From the invention of the printing press, which enabled
the widespread dissemination of art, to the development
of photography, film, and television, each technological
advancement has brought new possibilities and challeng-
es to the art world. The rise of social media platforms
represents the latest chapter in this ongoing narrative.
The emergence of such social media platforms as
Facebook, Instagram, Twitter, and YouTube has trans-
formed the way art is shared, discovered, and experi-
enced. These platforms have democratized the art world,
providing artists with a global stage to showcase their

work and engage with audiences in unprecedented ways.
Artists now have the ability to curate their own online
galleries, share their creative processes, and connect
directly with art enthusiasts and collectors. Social me-
dia has dissolved the traditional gatekeepers of the art
world, allowing artists to bypass the constraints of the
gallery system and reach a broader and more diverse au-
dience. Moreover, social media platforms have fostered a
sense of community among artists, creating virtual spac-
es where they can connect, collaborate, and support one
another. Artists can exchange ideas, receive feedback,
and find inspiration from a global network of creative in-
dividuals.

There are many talks about the influence of social
media on artistic expression, but it cannot be overstated.
Artists are not only adapting to the digital landscape but
also harnessing its unique features and characteristics to
push the boundaries of their work. Media experts prove,
that: “Social media is both challenging the arts while, at
the same time, providing artists with new avenues for ar-

419



INTERNATIONAL JOURNAL OF ARTS AND MEDIA RESEARCHES « 2024 #4 (14)

tistic expression”.! Visual artists, for instance, have found
innovative ways to leverage the visual nature of social me-
dia platforms to captivate audiences. The concise format
of platforms like Instagram has led to the rise of micro art
or Instagram art, where artists create miniature, intricate
artworks specifically designed to be viewed on mobile
screens. Social media has also challenged the notion of
artistic permanence. The ephemeral nature of platforms
like Snapchat and Instagram Stories has inspired artists
to explore temporary or time-based art forms, blurring
the line between traditional art and performance art. Fur-
thermore, social media has facilitated the convergence of
different art forms and mediums. Artists are now blend-
ing traditional techniques with digital tools, incorporat-
ing video, animation, and interactive elements into their
work. This fusion of art forms has led to the emergence
of exciting new genres and modes of artistic expression.
We can say, that the relationship between art and social
media is symbiotic, with social media platforms providing
artists with unprecedented opportunities for exposure,
engagement, and collaboration. Some of well-known art
critics like French writer and theorist Nicolas Bourriaud
describing how use over meaning in Art has developed in
recent years and how the Internet leads into a new direc-
tion of artistic expression. He even used terms that have
become the subject of separate analysis and discussion,
such as for example Altermodernism (after Postmodern-
ism); which in one of the interviews, he himself explain
itis: “The core of this new modernity is, according to me,
the experience of wandering—in time, space and medi-
ums”.? Researchers B. Benischauer and E.M. Eitelberger
go deep into the question and said, that: “Altermodernism
involves now streams around the globe (including African,
South American, Asian Art and more). Bourriaud refers to
this global culture as the playground for artists to exper-
iment and to start building new forms of expression - in-
fluenced by and associated with the World Wide Web.
He sees the human frame of mind, characterised by a
global culture, today dominated by exchange. Artists use
and create out of different streams of knowledge that are
presented within this global culture™. So, we can say that
artists are adapting to the digital landscape, leveraging
social media’s unique features to explore new forms of

1 Hilton, Hjorth, Understanding Social Media, 2013, p. 77.

artistic expression. As social media continues to evolve,
it will undoubtedly shape the future of art, expanding its
reach and transforming the way we experience and inter-
act with creativity.

In the traditional art world, artists often rely on gal-
leries, exhibitions, and other physical spaces to showcase
their work. However, social media platforms provide a
global stage where artists can display their creations to
a vast and diverse audience. So, it became an opportuni-
ty for artists. On one hand social media has contributed
to the democratization of the art world, breaking down
barriers and giving voice to artists who may have been
marginalized or underrepresented in traditional art cir-
cles; but on other there are various challenges as well.
We can mark some of them: Maintaining authenticity;
Copyright and intellectual property; Balancing person-
al and professional boundaries; Oversaturation; Shifting
notions of artistic value; Presence of fake art on social
media platforms; Navigating algorithmic challenges and
much more we can consider.

Instead of discussing individual challenges, which
are many, this article seeks to explain if social media is
a new place of art; and the answer is yes. The increas-
ing popularity of classical art through social media plat-
forms has been a notable phenomenon in recent years.
While classical art forms have a rich history and have
traditionally been associated with museums and galler-
ies, social media has played a significant role in bring-
ing these artworks to a wider audience and revitalizing
interest in classical aesthetics. Social media platforms
provide a democratic space where classical art can thrive
and reach beyond the confines of traditional institutions.
Users can easily access and engage with classical art-
works through images, videos, and educational content
shared by museums, art enthusiasts, and even individu-
al artists. This accessibility has allowed classical art to
transcend geographical boundaries and cultural barriers,
reaching a global audience that may not have had pre-
vious exposure to such works. One of the key drivers of
the increasing popularity of classical art on social media
is the ability to create visually appealing and shareable
content. Platforms like Instagram and Pinterest have be-
come virtual galleries where users can curate their feeds

2 Ryan, B, Altermodern: A Conversation with Nicolas Bourriaud, in Art in America, 17/03/2009.

3 Benischauer B, Eitelberger E.M. New Media, Oxford, 2010, p. 117.
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with classical artworks, creating personalized collections
and sharing them with their followers. The visual nature
of social media lends itself well to the captivating beau-
ty and timeless quality of classical art, making it highly
shareable and engaging for users. Social media platforms
have also facilitated the collaboration between museums,
galleries, and artists, leading to the creation of innova-
tive digital exhibitions and virtual tours. These initiatives
provide immersive experiences where users can explore
classical art collections from the comfort of their own
homes, breaking down barriers of physical distance and
making art more accessible to a wider audience. More-
over, social media has enabled the rise of niche commu-
nities and interest groups centered around classical art.
Users with a passion for classical aesthetics can connect
with like-minded individuals, exchange knowledge and
insights, and collectively appreciate and promote classi-
cal artworks. This sense of community fosters a deeper
engagement with classical art and encourages further
exploration and discovery. Additionally, social media has
encouraged dialogue and reinterpretation of classical art.
Artists and creative individuals are inspired by classical
masterpieces and reinterpret them through their own
contemporary lens. This fusion of classical and modern
artistic elements generates fresh perspectives and helps
bridge the gap between traditional and contemporary art
forms. Some of theorists are not happy that everything,
included classic art, goes to new media, but it is non stop-
ping process. “The fact that the new media is fast, com-
municating events immediately, presenting them to the
world beyond, even unto the groves of academia. Like mi-
gration, art is as old as the history of civilization™.

Social media destroys borders almost all over the
world and the republic of Georgia (post-Soviet country)
is not an exemption. But, before worldwide network ap-
peared, country was isolated by so called iron curtain.
Georgia, with its rich artistic heritage, has a long-stand-
ing tradition of classical art influenced by various move-
ments throughout its history. However, the post-Soviet
era, which began in the early 1990s after the dissolution
of the Soviet Union, brought significant challenges for
classical artin the country. During the Soviet period (1922-
1997), the arts in Georgia, including classical art forms,
were subject to strict ideological control and censorship.
The Soviet regime favored socialist realism, a style that

aligned with the political agenda of the time. Artists who
deviated from this prescribed style often faced repression
and marginalization. As a result, classical art forms and
traditional artistic practices were overshadowed by the
dominant socialist realist aesthetic. The collapse of the
Soviet Union and the subsequent transition to a market
economy presented both opportunities and challenges for
classical art in Georgia. On one hand, the newfound free-
dom allowed artists to explore a wider range of artistic
styles and expressions. Classical art, with its emphasis
on technical skill, beauty, and the exploration of timeless
themes, began to regain its significance as artists sought
to reconnect with their cultural heritage and express their
individual voices. However, the transition period also
brought economic hardships and limited resources, which
impacted the art sector as a whole. Funding for artistic
endeavors, including the preservation and promotion of
classical art, became scarce. This lack of financial support
posed challenges for artists, institutions, and the wider
art community, hindering the growth and visibility of clas-
sical art.

The rise of social media in the 215 century has provid-
ed a transformative platform for artists in Georgia. They
now have the ability to present their work to a global
audience, reaching art enthusiasts and collectors even
beyond the confines of the local art scene. Social media
has acted as a catalyst for the resurgence of classical
and contemporary art by allowing artists to share their
creations, engage with viewers, and collaborate with
fellow artists on a global scale. Artists in Georgia, who
may have struggled for recognition in the past, or who
were dreaming to show their works abroad, now have
the means to build their own online presence and con-
nect directly with audiences interested in their artistic
heritage and cultural traditions. In recent years, there has
been a growing appreciation and recognition of classical
art in Georgia, both within the country and international-
ly. Efforts by museums, galleries, and cultural organiza-
tions to preserve and promote classical art have played
a crucial role in this resurgence. Exhibitions, educational
programs, and collaborative initiatives have helped raise
awareness of the artistic heritage and the importance of
classical art in Georgia’s cultural identity. Modern me-
dia platforms have become invaluable tools for artists to
connect with their audience, showcase, promote or sell

4 Gonzélez JM, Mahmuto V, Media and Arts, Transnational Press London, 2020, p. 16.
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their work, and at the same time engage public in creative
dialogue. In today’s digital age, artists have a multitude of
platforms at their disposal to promote their work, connect
with audiences, and build their artistic brand. Among the
most popular digital media platforms for artists are In-
stagram, Facebook, Pinterest, YouTube and other social
media channels. All these channels give an opportunity
for artists, that they can effectively promote their works
on these platforms and maximize their impact.

Instagram has become a go-to platform for visual
artists due to its emphasis on imagery and visual story-
telling. To effectively promote their work on Instagram,
artists can consider the following strategies: High-Qual-
ity Visuals (posting high-resolution images of their art-
work. High-quality photographs or digital reproductions
can help showcase the details and nuances of the art-
work); Consistent Branding (developing a cohesive visual
aesthetic, style or theme throughout their Instagram feed
helps establish a recognizable brand identity. Consisten-
cy in color schemes, filters, or visual elements); Engaging
Captions; Effective Hashtag Usage; Engaging with the
Community.

Facebook: Broad Reach and Community Building
Facebook offers artists a broader reach and the ability
to connect with a diverse audience: Art pages or groups;
Facebook Live to host virtual art demonstrations, studio
tours, or Q&A sessions; Facebook’s storytelling; reach a
specific audience interested in art and ext.

YouTube: Artists can create video content, including
art tutorials, time-lapse demonstrations, or artist vlogs, to
showcase their artistic process and provide educational
value to viewers.

Pinterest: Artists can utilize Pinterest to create cu-
rated boards of their artwork, inspirations, and artistic
references. This platform is particularly useful for visual-
ly-oriented artists and can drive traffic to their websites
or online portfolios.

Through those media platforms artists, all over the
world, have been able to reach a global audience, sharing
their artistic endeavors and contributing to the cultural
landscapes of their countries. So do most Georgian art-
ists, who also own accounts on almost all media plat-
forms, but Instagram and Facebook are leading. As it was
mentioned, besides successful marketing, social media
has also facilitated collaborations and artistic exchanges
among Georgian artists and their international counter-
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parts. Through virtual collaborations, joint projects, and
cross-cultural initiatives, artists can explore new artistic
directions, exchange ideas, and broaden their perspec-
tives.

In the digital media platforms, we also can find gal-
lerists and galleries. They have recognized the importance
of media platforms as powerful tools for art promotion,
audience engagement, and expanding their reach beyond
physical gallery spaces. By leveraging media platforms,
gallerists and galleries can showcase artworks, connect
with collectors and art enthusiasts, and build a vibrant
online presence. Social media accounts they create serve
as virtual galleries, providing a visually immersive expe-
rience for followers. Through carefully crafted posts, gal-
leries can highlight featured artworks, exhibitions, and
artist profiles, capturing the attention of their audience.
They utilize high-quality images, engaging captions, and
relevant hash tags to enhance discoverability and attract
art enthusiasts who are actively exploring art on social
media. Media platforms also facilitate collaborations
and partnerships between gallerists, galleries, and art-
ists. Gallerists can connect with emerging or established
artists and explore opportunities for representation or
joint projects. This digital networking expands the gal-
lery’s roster of artists and fosters artistic collaborations
that transcend geographical borders. There are Galler-
ists and Galleries who also work online, but especially
after the pandemic (2019), just online art galleries became
more relevant. For art enthusiasts and collectors, online
art galleries offer a vast selection of artworks from a di-
verse range of artists. These platforms often categorize
artworks by genre, style, medium, or theme, making it
easier for viewers to explore and discover art that aligns
with their interests. The convenience of browsing through
virtual galleries at any time, from anywhere, provides art
enthusiasts with a heightened level of accessibility and
choice. The question is how those galleries work? Are
they just mediators between artists and byers, or they
buy themselves, promote and resell? And which media
platform do they prefer?

To find out how social media is actually used and
how it works for artists and gallerists, as part of the pub-
lication, we recorded an in-depth interview with Belgian
online art gallerist Kris Ghesquiére, who created one of
the first online galleries in Europe, Composition Gallery
(https://lwww.composition.gallery/).
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As a result of the interview, several important advan-
tages of online galleries were highlighted:

Global Reach: Thanks to our effective SEO optimiza-

tion, our online gallery attracts approximately 3,000

to 5,000 daily visitors worldwide. This level of acces-

sibility is unparalleled by traditional brick-and-mor-

tar galleries.

«  Consignment Sales Model: Our business primarily
operates on consignment, selling artworks for other
galleries, publishers, and artists. We earn on com-
mission on sales. This approach eliminates the need
for inventory, reducing both risks and overhead.

No Inventory Investments: The lack of a need for
inventory means there is no requirement for invest-
ment in storage or insurance. This leads to significant
cost savings and financial efficiency.

Flexible Staffing: Operating online allows for re-
duced staffing needs, with the added benefit of
flexible working hours. This is in contrast to physical
galleries that require constant staff presence during
business hours.

«  24]7 Accessibility: Clients can view our gallery and
the artworks at any time of the day or night. This 24/7
availability offers a level of convenience that far ex-
ceeds that of a traditional gallery.

+  Expansive Artwork Selection: With over 4,000 art-
works available online, our gallery provides an un-
paralleled selection that a physical gallery could not
feasibly showcase. This vast collection caters to di-
verse tastes and preferences.

Analytics and Data Collection: Our online platform
enables us to gather valuable insights into visitor be-
havior, preferences, and interactions. This informa-
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tion is instrumental in tailoring future exhibitions and
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ceived as a museum exhibit. It is the same in Georgia, the
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think like a reader.
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