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CREATIVE JOURNALISM AS AN INNOVATIVE
APPROACH TO NEWS PRODUCTION
IN NEW MEDIA

George Chartolani
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Media Users, New Generation

Modern media organizations face unprecedented challenges due to evolving sociocultural, political, and economic
factors. These challenges extend beyond news production to encompass distribution and audience engagement
and retention. Traditional journalism's primary responsibility of answering the fundamental questions of What?
Where? When? is no longer sufficient. Today, the interest of news consumers is equally shaped by the question of
how? The value of a news story for the new generation of media consumers lies in its ability to permeate the vast
digital landscape, accumulating millions of views. Traditional broadcast media is not exempt from the shift in public
attitudes towards news.

In an era characterized by meta-modernism, where existing concepts of creative content are transformed, creativity
in news production becomes essential. Innovative news reporting methods must embrace principles of creativity.
Media companies now strive to disseminate their products across various multimedia platforms to engage diverse

generations of consumers.

Introduction
he essence of news journalism is imparted to stu-
dents during their first year at university. Textbooks
define it as the provision of important, relevant, and
informative narratives that capture the interest of the
majority of society. This definition is rooted in the princi-
ples of addressing three fundamental questions: What?
Where? When? Nevertheless, the contemporary land-
scape, characterized by sociocultural, political, and tech-
nological transformations, has introduced new challeng-
es for media organizations in terms of news production,
distribution, and audience engagement and retention.
The technaological advancements of the 21 centu-
ry, characterized by rapid and pervasive communication,
have facilitated an incessant flow of information. The
monopoly on journalistic news production and distribu-
tion no longer rests solely with traditional mass media
outlets; anyone with a modern mobile device can now
partake in the process. “Television is losing its dominant

1 Jose A. Garcia-Avilés - Reinventing Television News, 2020.

position as the main news medium. Traditional broad-
cast news consumption is declining, while online video
on YouTube, websites and social media is on the rise....
Although many people over 55 consume television regu-
larly, the news is no longer of interest to most of those
under 30 who have practically abandoned newscasts....
Thus, newscasts are an obsolete format in the current
environment of instant, on-demand, and cross-platform
information..!

Studies, rapid change in the technological and social
environment, have consistently highlighted the central
challenge faced by media outlets, including traditional
ones: the need to attract and retain audiences. “News-
casts continue in the 20" century while viewers are in the
21t century, consuming the news through social media in
various platforms. News formats keep reproducing a for-
mula that worked for many decades but now, at the con-
fluence between television, internet and social media, is
substantially modified. TV news should have more influ-
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ence on ‘the how’ and ‘the why’ of current events, since
it cannot compete with the immediacy of social media”.?

The Evolution of Creative Journalism

In response to these evolving dynamics, news-produc-
ing media companies have turned to creative journalism,
adopting forms that were once the exclusive domain
of fictional storytelling. These forms were previously
avoided by fact-based journalism due to concerns about
subjectivity, which seemingly contradicts the journalis-
tic principles of objectivity and impartiality. However,
according to Dr. Jose A. Garcia Aviles, “In this way, in-
novation in journalism should not be based exclusive-
ly on technology to produce the news, but also in the
narratives and storytelling formats. As Miriam Hernanz,
head of the RTVE Lab, argues, ‘it is not that journalism is
innovative, but that narrative techniques are innovative.
Journalism consists in telling stories with sources, facts
and data. The way you must adapt your storytelling is
what innovation means”.’

It is for this reason that news media have turned to
creative journalism and those forms that were tradition-
ally only used by fiction journalism. Such forms have al-
ways been avoided by the journalism of the fact, because
it believed that the narration of the event in an artistic
form shows the subjective attitude of the narrator, which
contradicts the fundamental principles of journalism,
objectivity and impartiality. One part of modern media
researchers believes that “journalism is simply a crea-
tive way of portraying real life, timely events that have
occurred”.!

The intriguing question arises: to what extent and
in what forms do modern news-producing media organ-
izations employ creative journalism, and how effectively
do they engage and sustain their audience through these
techniques? “The media has an enormous influence on
our understanding of the world. Given that journalists
are part of the media, that is, part of how we get our
messages about the world, the relationship between a
journalist’s creativity and the social and cultural forces

2 Jose A. Garcia-Avilés - Reinventing Television News, 2020.
3 Jose A. Garcia-Avilés - Reinventing Television News, 2020.
4 Nicolas Lucente, Creative Writing vs. Journalism, 2020.

5 Janet Fulton, Print journalism, 2011.
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is a rationale for investigating creativity in journalism”.?

Perhaps we have all observed that our interest in a
particular narrative often hinges on how effectively it
is presented. Notably, the same story can be recounted
differently by different individuals, with special attention
being reserved for those who narrate it attractively, dy-
namically, emotionally, and artistically. This fundamental
principle of human communication should not be over-
looked by contemporary media technologies of story-
telling. The present social environment, brimming with
multimedia platforms, demands a distinctive and tailored
model of storytelling.

The Digital Generation’s Narrative Preference

The current generation, growing up with gadgets and
inundated by the digital realm, has readily embraced
the storytelling model offered by these tools. The digital
sphere teems with millions of constantly updating news
items, presented by various sources in a kaleidoscope of
styles, methods, and forms. Today’s generation, growing
up with gadgets and inundated by the digital realm, has
readily embraced the storytelling model offered by these
tools. If news for the 60+ was a fact of universal interest,
for the new media consumer, the very concept of news
has transformed. The digital sphere teems with millions
of constantly updating news items, presented by various
sources in a kaleidoscope of styles, methods, and forms.
For today’s digital native, anything intriguing that aligns
with their interests is deemed news. In contrast to the
traditional notion of news as a universally relevant fact,
this new media consumer defines a compelling story as
one seen on a social network, shared among peers, and
subscribed to by many. Their definition of an interesting
story hinges on the number of views, likes, and shares it
garners. This shift in the public’s attitude towards news
naturally extends to traditional broadcast media. News
releases must encompass not only local and internation-
al news but also the captivating stories that captivate
millions on social media platforms. These stories might
not appear useful at first glance, but their appeal lies in



ART AND THE SOCIOCULTURAL SPACE « MEDIA RESEARCHES

their ability to be conveyed in a language that resonates
with the new media user generation—concise, dynamic,
visually rich, and, in a word, profoundly creative.

The Shifting Notion of Creativity

The concept of creativity itself is perceived differently
across generations. According to one prevalent defi-
nition, creativity involves the creation of new realities
through artistic forms, often bearing the unique imprint
of the creator’s imaginative faculties. This older under-
standing of creativity equated it with artistic works pro-
duced by specific authors, where the individuality of the
creator was unmistakably manifest.

However, the postmodern world has transformed the
traditional notions of creative products. The emergence
of post-postmodernism and the current meta-modernist
era have, in many ways, disrupted these established par-
adigms. Meta-modernist philosophy, exemplified by the
thought of philosophers like Daniel P. Gortz, asserts its
presence in an era with the internet and social media
truly becoming dominant forces in people’s lives, with
many of us no longer directly involved in the production
and distribution of industrial goods. In the postmodern
world, there is a rejection of grand, overarching narra-
tives and skepticism toward metanarratives of progress
and enlightenment. Instead, it emphasizes pluralism, rel-
ativism, and a celebration of diversity in thought, culture,
and expression. This worldview challenges established
norms and often blurs the boundaries between high and
low culture, embracing ambiguity and deconstruction as
key elements of its philosophy. Both modern and post-
modern philosophies continue to age, meta-modernist
ideas are poised to evolve, gain traction, and prolifer-
ate. While talking about values of the modern society,
above mention philosopher asks the question: “How do
you know if you have the right values? How do you know
if they make sense? We believe that we all have the best
values. But we can’t all be right somehow. The modern
society believes in rationality, science, progress and the
dignity of humanity. Modern life solved several problems,
but produced some itself: Sustainability, Rapid Inequality
and Mental Health Issues. So how do our values change
so we can solve these problems?”

6 Daniel P. Gortz, Metamodern Values Explained
7 Nicolas Lucente, Creative Writing vs. Journalism, 2020.

This shift in values has profoundly influenced the
contemporary media consumer, especially the demo-
graphic between the ages of 14 and 35. For this group,
creativity is synonymous with what is interesting, at-
tractive, attention-grabbing: that is what they post, like
or commenting on various social networks. Stopping at-
tention on one specific issue does not work for a long
time, because in the internet world, in digital media, we
have the opportunity to see so many things at once. At-
tention spans are fleeting, necessitating a storytelling
style that is rapid, concise, rhythmic, simple, and easi-
ly comprehensible. It is these miniature and fast-paced
narrative forms, often infused with eccentricity, scandal,
and sensationalism, that pose a significant challenge
for modern news production, as they are the stories that
“sell” the most and maintain enduring interest. “When
you are writing as a journalist, while you are writing fact,
you also need to include creative elements to your story.
Now we are not referring to making anything up, but we
are referring to story and sentence structure”.’

The Role of Emotion and Multimedia

In addition to text, contemporary news reports increas-
ingly incorporate emotional elements, such as music. In
broadcast media, news releases, and more ever in tra-
ditional specialized news channels, the small-format
tele-documentary has gained prominence. This storytell-
ing form is grounded in creative principles, making it es-
pecially appealing and comprehensible to viewers.

Meeting the Challenge

As a result, modern news production methods, which in-
creasingly demand creative journalism, pose a pressing
challenge for traditional broadcast media companies.
These organizations must navigate the diverse multime-
dia landscape, adapting their products to engage an en-
lightened generation of users. Embracing creativity as a
key element of (digital) journalism, these media entities
must explore the multitude of ways in which journalism
can be practiced, recognizing and acknowledging the in-
herent diversity in newswork. “We argue that creativity
is key to recognising and acknowledging the inherent
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diversity in newswork. Considering creativity as a con-
stituent element of (digital) journalism opens the field
(of journalism studies and education) up to the myriad of
ways in which journalism is practiced”.?

This transformation is ongoing, and the emergence
of a new generation of users, who are progressively im-
mersed in the world of virtual reality (VR), will soon ne-
cessitate news delivered in VR formats. This will, in turn,
raise questions about the need to develop even newer
and more lucid creative storytelling forms in news deliv-
ery. “Producers should also implement more innovation
in storytelling and news supported by graphics, interac-
tive tools and quality pictures.

“From the technical perspective, newscasts are in-
corparating elements of Artificial Intelligence (Al), Aug-
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mented Reality (AR), Virtual Reality (VR), Immersive
Journalism and 360° video, in which the viewer is directly
connected to the news in real time”.?

Conclusion

In conclusion, creativity in journalism has transcended
its traditional boundaries, encompassing innovative sto-
rytelling techniques. As audiences continue to evolve,
journalism must adapt to meet the changing preferences
of media users, particularly the digitally native genera-
tion. The ability to creatively engage and inform audienc-
es through concise, visually rich, and dynamic narratives
will determine journalism’s continued relevance in this
rapidly evolving media landscape.
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